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Hot Drinks

Southeast Asia Market

Market Revenue
(2023 - 2025)

US$62.13bn
(2025) -

US$56.30bn
(2023)

. In-scope a -of-
2.1% of total revenue will c P Out-of-scope

be generated through
online sales by 2023.

Roast Coffee « RTDs derived
Instant Coffee from coffee, tea

Tea or cocoa
Cocoa

References
Statista. (2023). Hot Drinks- Southeast Asia.



MARKET
OVERVIEW
Market revenue (US$ billion) and CAGR (%) for the hot drinls
segment in respective Southeast Asia & China during 2023-2025-7

|

THAILAND
2023 : US$130.80bn
2025 : US$144.29bn
MALAYSIA
4.03% § 2023 :US$4.20bn
2025 : US$4.55bn

@ PHILIPPINES
2023 : US$6.98bn
2025 : USS$7.77bn VIETNAM

2023 : USS$9.96bn
2025 : USS$10.76bn

T

INDONESIA
2023:US$18.34bn | 6.27%

N 2025 : US$20.71bn
k—r" , T

I ® CHINA
1 2023 :US$130.80bn
2025 : US$144.29bn

SRI LANKA

2023 :US$813.70m
2025:US$836.15m

1.37%
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Non-Alcoholic Drinks
Southeast Asia Market
Market Revenue & CAGR 2023 ~ 2027 (5.09%)

USS 88.70bn

USS 72.72bn

The market’s largest In-scope Out-of-scope

segment is the segment
soft drinks with a * Roast Coffee - RTDs derived from

market volume of 'Tr;;om cofice coffee, tea or
CoCcoda

USS44.48bn « Cocod
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Market revenue (US$ billion) and CAGR (%) for the non-alcoholic
drinks segment in respective Southeast Asia & China during 2023-2027"-

THAILAND
4.34% ) 2023 :U55$7.30bn
2027 : US$8.65bn
MALAYSIA
2023 : US$3.50bn
2027 : US$4.31bn

I ® CHINA
3 2023 : US$150.80bn | 7-38%
2027 : US$200.49bn
( @ PHILIPPINES @
2023 : US$14.86bn
2027 : US$18.49bn VIETNAM ‘
6.28%

2023 : USS$10.22bn
2027 : USS$13.04bn

T

INDONESIA
2023:US$29.92bn | 4.78%

N 2027 : US$36.06bn
k—r" , T

SRI LANKA

2023 :US$2.19bn
2027 : US$2.80bn

6.33%




SOUTHEAST ASIA & CHINA MARKET TRENDS 20.

BEVERAGES -

Key Trends

DPO INTERNATIONAL

\\\

’. | —
. | — -

Y
U

-

®



KEY TRENDS

Plant-based Alternatives
Immunity-boosting Drinks
Sustainability

Inflationary Driven
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China

everages Market 2023 - 2028. IMARC.
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of consumers in the Asia-Pacific Plant-based products become more popular

Key Trend 1 : 47 stated that they are somewhat or among consumers in Malaysia, an increasing

extremely likely to choose plant- number of local retailers are launching plant-

Plant_based based alternatives for milk’ based dairy alternatives to the domestic
market?.

Alte rnanves Plant-based milks are far more acceptable for

individuals who are allergic to dairy-based or for
those who prefer to reduce their intake of “More than 90% of Malaysians are

animal-based products. intolerant to lactose3.”

The significant number of people in Malaysia who suffer from lactose intolerance is expected to be a driving
factor in the increasing demand for ready-to-drink (RTD) plant-based milk.

. Retail Sales of Selected Milk Products in Malaysia by Segments (RM Million), 2015-2025F3
In addition, the plant-based ready-to-
drink (RTD) milk market is primed for

growth, driven by the growing vegan p— " -~ -~
. . . Ile mbient rinkKin; IDle
population in Malaysia3. &

2015 317.2 797.2 155.3 158.4 252.2

2019 456.6 1,186.6 195.3 201.3 295.1

2020 539.5 1,547.0 210.6 228.3 315.1

2021F 533.1 1,530.6 209.9 225.0 316.9

2025F 780.6 2,103.4 272.8 294.6 392.5

‘ — CAGR 2015-2019 9.5% 10.5% 5.9% 6.2% 4.0%
References 3
1Global Data (2021). Nestlé's NPDs are creating opportunities and attracting consumers towards dairy alternatives in Asia. »

CAGR 2021F-2025F 10.0% 8.3% 6.8% 7.0% 5.5%

2Vegconomist (2022). Oatly and DKSH Expand Partnership as Malaysian Plant-Based Scene Continues to Thrive.
3Frost & Sullivan (2022). Independent Market Research (“IMR’) report on the Malaysian Integrated Dairy Industry.
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Key Trend 1:
Plant-based
Alternatives

References

1U.S. Department of Agriculture. (2021). Thailand: Plant-based Food and Beverage Market in Thailand.
2Bangkok Post (2021). Tetra Pak Shares Expert Insights for Succeeding in Plant-based Beverage Market.

The plant-based food market in Thailand is
growing 2-10% per year with growth projected
to reach 10-35% per year, with the sector's

value reaching US$ 1.5b in 2024,

The plant-based beverage category is growing in line
with consumer preference for non-dairy based food
and beverages’.

The plant-based category in the Asia Pacific region is
rapidly gaining significant momentum, emerging as
the largest market globally2.

% %

Soymilk market RNGS market

(Rice, Nuts, Grains,
Seeds-based)

DPO INTERNATIONAL

The worth of the global plant-based beverages
market is projected to reach an impressive US$
19.7 billion by 2023, having doubled in value
within a short span of six years2.
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There are many different potential sources of “Plant-based products have seemingly taken

Key Trend 1 : plant-based milk shown as below: over every grocery store and coffee shop
- . within the past few years especially in
Pla nt_based .p{%ﬁ;@ Southeast Asia and China market'.”
Alte I’natlveS - . Global Plant-based Beverage Market
Grains Pseudo Cereals Legumes
(Barley, fonio, maize, (Amaranth, buckwheat, (Lupin, pea, peanut, soy)

millet, oat, rice, rye, quinoa)
sorghum, teff, triticale,

spelt, wheat) " "

Fruits Nuts Rice Soy Others
w2019 w2026
Seeds Others Nuts segment would exhibit the highest CAGR (8.1%)

(Almond, brazil, cashew, (Chia seed, flax seed, hemp ~ (Coconut, potato, tiger
hazelnut, macademia, seed, pumpkin seed, sesame  nut)
pecan, pistachio, walnut) seed, sunflower seed)

during analysis period 2019-20262.

of consumers in China who had consumed plant-based food,
had also tried plant-based milk made of soy, rice, almond, oat,
or other dairy alternatives3.

Walnut milk is perceived to contain more nutrients and the growing interest in
walnut-based milk can be seen in China.

References Yangyuan, a Chinese company, successfully obtained

"Market Discovery Paper. (2022). The Evolving Market for Plant-based Milk: Alfalfa and Other Potential Sources. almost USD630m funding for its walnut milk product3.
2Allied Market Research (2020). Plant-Based Beverage Market.
3Plant-based Milks are Hugely Popular in China (2020). Gentlemen Marketing Agency.
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EXAMPLES

Key Trend 1:
Plant-based
Alternatives

Nescafe Dairy Free Almond Latte

« NESCAFE Dairy Free: Almond Latte and Oat
Latte, delicious lattes made with alternative
plant-based source, so your next cup is one
that is healthier and low in fat.

» Suitable for those who are vegan, vegetarian
or have lactose intolerant.

* Product of Malaysia

Ingredients: Sugar, Almond Protein (1.4%),
Robusta And Arabica Instant Coffee (1.2%), Pea
Protein, Palm Olein, Stabilizers (INS460i, INS466,
INS418), Acidity Regulators (INS500II, INS332ii,
INS340ii), Flavourings, Salt, Stevia Extract (Steviol
Glycosides).

DPO INTERNATIONAL

 DAIRY FREE -
ALMOND
LATTE_
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EXAMPLES

Key Trend 1:
Plant-based
Alternatives

Milo Plant-Based Choc Malt Powder Drink

+ MILO Plant Based is a dairy alternative to
traditional MILO and is vegan friendly. We've
taken out the milk powder and added plant-
based ingredients so you can enjoy the
delicious and iconic choc malt taste.

+ MILO Plant Based helps you power your day
the right way with added fibre to support
healthy digestion, low GI for slow release,
sustained energy and a combination of 8
vitamins and minerals to support effective
energy release in the body.

+ Contains 19 serves of vegan friendly choc
malty goodness

* Product of Australia

Ingredients: Extract of Malt Barley Or Malt
Barley and Rice (Total Extract 44%), Cocoa#,
Soluble Corn Fibre, Soy Protein Isolate, Sunflower
Qil, Oat Flour, Minerals (Calcium, Iron, Zinc),
Sugar, Maltodextrin (Corn), Vitamins (C, B3, B6,
B2, D, B12), Flavour.

DPO INTERNATIONAL

BASED ENERGY
DAIRY ALTERNATIVE

‘Vl(dﬂhﬂswllﬂnw\oﬂﬂ.‘“ﬂ NET
R & Fibre for healthy digestion” _ EITORS

Il
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Key Trend 1 . Doubendou Soy Milk
Plant-based

. * Nutritious high quality Chinese soymilk with great
Alte rnatives flavor and nutrition in every bottle!

« Product of China o el

gAg

SOYMILK

Ingredients: Water, Organic Soybean (Non-GMO), White Yo
Sugar.

FREEEERAT
NENREES g

EMEE:3.05/100
Ei, Sy

RO AR50y
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EXAMPLES

Key Trend 1:

Plant-based
Alternatives

Lactasoy Gold Series Matcha Green Tea

Soymilk mixed with the finest Matcha Green
Tea Selected only the best leaves, ground into a
Matcha powder and blended with best quality
soymilk. Gives a smooth, aromatic scented Matcha
Green Tea.

Helps with Antioxidant Process Provides fresh energy,
deliciousness, tastiness and premium especially made
for you.

Suitable for vegan and vegetarian

Product of Thailand

Ingredients: Soymilk, Sugar, Vegetable Fat, Matcha
Green Tea Powder, Vitamin E, Salt, Stabilizer

W

SOYMILK

Since 1981
“ ,7\.(
3 N
Refresh Your Day

GREEN TEA

SR

250 ~}§|‘1§nmuaa

DPO INTERNATIONAL
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Key~ Trend 2:
Immunity-
boosting

“\\/ith a projected value of &
©  USS135 billion by 2025, the
global market for immune health
beverages is steadily expanding.”

Sri Lanka Philippines Indonesia

4
References
Wellmune (n.d.) A Guid rage Market.
8 |
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TRENDS

Key Trend 2:

Immunity-
boosting
Drinks

References

The industry continues to buzz with the latest
developments surrounding immunity and gut
health, with the ongoing pandemic fueling
demand for immunity-boosting drinks variants
that provide a boost to the immune system. It is
expected that this trend will continue to
dominate the category as consumers
increasingly  seek  out  wellness-focused
products’.

TAmatya, A. (2023). Market Overview and Key Trends in Dairy Products. Euromonitor International.
2Francis, T.V., Sooriyaarachchi, P. & Jayawardena, R. (2021). Usage of Nutritional Supplements to Improve Immunity During the COVID-19 Pandemic: An Online Survey.

DPO INTERNATIONAL

Alternative immunity-enhancing products have
taken the attention of the general public in Sri
Lanka during the COVID-19 pandemic period?.

coric N 37.20%
Honey [N 32.20%

Immune-boosting
0
prinks N 39.30%

vitamin D |y 17.70%
vitamin C | 27%

i Vitamin C M Vitamin D

H Immune-boosting Drinks H Honey
H Garlic

Nearly % of the population take micronutrient
supplements to enhance immunity in Sri LankaZ.
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Key Trend 2:

Immunity-
boosting
Drinks

References

In addition to creating healthier alternatives and
reviving classic flavors, beverage manufacturers
in the Asia Pacific (APAC) region are now
focusing on producing beverages that enhance

the T,

These new product variants incorporate
essential micronutrients such as and

, marking a proactive response to
the growing consumer demand for health-
oriented options'.

The popularity of kombucha is on the rise in markets such as

Hong Kong and the Philippines?.

The fact that Remedy Kombucha has been added to the
menu at Starbucks Philippines is evidence of the rising
acceptance of kombucha in conventional retail settings.2.

Wong, P. (2021). Immunity-Boosting Beverages: The New Answer in Asia Pacific.
2Neo, P. & Lim, G.Y. (2020). Fermented Drinks Fizzing in APAC: Health and Wellness Surge Amid Pandemic Heightens Sector’s Appeal.

DPO INTERNATIONAL
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K Tr nd 2 “Over the last five months, Singapore and Malaysia have witnessed a surge in the launch of new food,
ey S . drinks, and supplements with claims of boosting the immune system, leading the ASEAN region in this
regard. Following closely behind is Indonesia, which has also observed a significant number of such

Immunity' product launches’.”
boosting

Indonesia's  kefir market has

i witnessed a fascinating

Drlnks development, with the emergence
P g

of water kefir - a non-dairy,

probiotic  beverage made by
fermenting water and fruits. This
variant of kefir is particularly
popular among vegan consumers
who seek out the specific
antioxidants and vitamins that are
found in the fruits used in the
fermentation process?.

References

TASEAN Probiotic Supplements Market - Growth, Trends, COVID-19 Impact, and Forecasts
(2023-2028). Mordor Intelligence.

2Neo, P. & Lim, G.Y. (2020). Fermented Drinks Fizzing in APAC: Health and Wellness Surge Amid
Pandemic Heightens Sector's Appeal.
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Key Trend 2:

The global interest in probiotics

Immunity' that claim to boost immune
. health is on the rise, with
bOOStlng significant growth observed in

Drinks

China. In the last two years,
there has been a surge of nearly
1,300% in online reviews for
such products in the country’.

China’s Supplementary Nutritional Drink

. . Market Size (in RMB Billions)?
The supplementary nutritional drink market ( )

size is estimated to be worth RMB 7.8 7.8
billion by 2023E and was 1.5 billion
RMB in size in 2018.

1.5
o1 I
References
'Koe, T. (2020). Immune Health Probiotics: Spike in Chinese Consumers’ Interest Over the Past Two Years - Lumina Intelligence. 20 1 3 201 8 2023 E

2The Health Food Market in China: Chinese Consumer Behavior Predicts a Promising Shift Towards Healthy Foods and Supplements Post Covid 19. (2021). Daxue Consulting.
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Key Trend 2: == 9

—— NutriAsia Locally Dalandan

Im mun |ty- ' You've - « The Philippines’ flavourite fruits are now packed juice for you! With
. : D&L@l@ﬂﬁ\ﬂ locally-sourced ingredients and down-home goodness, these drinks
bOOStl ng \ \IT‘\ﬁd"/ / will definitely tickle your taste buds. 100% made of all the Philippine
\ Q ﬂ /e / goodness that not only quenches your thirst, but also your heart as

D rl N kS } ﬁ you help every Filipino farmer with every bottle of Locally.

«  With 150%* Vitamin C!

I\

L MENDED JucE DHNK
/) 1\ VN

* No preservatives added
+ Product of Philippines

Ingredients: Water, Sugar, Dalandan Puree, Citric Acid (E330) as
Acidulant, Clouding Agent (Coconut Oil Emulsion), Tangerine Flavour,
Ascorbic Acid (E300) as Antioxidant, Xanthan Gum (E415) as Stabilizer,
Potassium Sorbate (E202) as Preservative and Beta-Carotene (E160) as
Food Colour.
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Key Trend 2:

Oishi Smart C+

I mmun |ty' » Smart C+ is your refreshing juice drink for a quick source of Vitamin C
b . B, and Zinc, which help strengthen immunity.
10007,
OOStI ng r W + Each 350ml serving of Smart C+ has Vitamin C equivalent to 11
D r| N kS Oishi, medium-sized whole fresh lemons

SMART

+ Contains real fruit juice
» No artificial coloring

* No artificial sweetener
+ Product of Philippines

Ingredients: Ingredients: Water, Cane Sugar, Lemon Juice Concentrate,
Sodium Citrate, Ascorbic Acid (Vitamin C), Citric Acid (Acidulant), Nature-
Identical Flavour, Cloudifier (Water, Modified Starch, Vegetable Oil,
c Emulsifier, and Acidulant), Marigold Extract, Vitamin B5 (Calcium d-

:(:’;"5;""7"”:‘;?;;':; Pantothenate), and Vitamin B6 (Pyridoxine Hydrochloride).
- 1 Lite
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EXAMPLES

Key Trend 2:

Immunity-
boosting
Drinks

DPO INTERNATIONAL

Nutriville Collagen Drink with Vitamin C
+ Contains 500mg of collagen and 90 mg of vitamin C
Product of Indonesia

Ingredients: Water, Sugar, White Grape Juice from Concentrate (7% -
contains sulfite preservatives), Carbon Dioxide Carbonation, Acidity
Regulator (Citric Acid, Malic Acid, Trisodium Citrate), Bovine Collagen
(0.2%), Synthetic Lemon Lychee Flavor, Vitamin C, Artificial Sweetener
(Acesulfame-L, Sucralose), Preservative Sodium Benzoate, Sodium
Chloride.
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EXAMPLES

Key Trend 2:

Immunity-
boosting
Drinks

DPO INTERNATIONAL

Jayo Ginger-focused Herbal Drink

Described as ginger on the go, Jayo is made from three types of ginger
- jahe merah (red ginger), jahe gajah (big ginger) and jahe emprit
(small ginger). The drink is naturally sweetened with gula aren or palm
sugar.

This ginger-focused drink is designed to improve the body's immune
system

Product of Indonesia

Key Ingredients: Red Ginger, Big Ginger, Small Ginger, Cinnamon and Palm
Sugar



MARKET

Key Trend 2:

Immunity-
boosting
Drinks

C2 Plus Immunity

* URC Vietnam has launched C2 Plus Immunity to tap into
immunity-boosting beverages. The new lemon flavoured RTD
green tea has beta glucan proven to deliver immune health
benefits.

* (C2 Plus Immunity could help to popularise beta glucan as an
immunity-boosting ingredient in Vietnam.

*  Product of Vietham

Key Ingredients: Green Tea, Beta Glucan, Lemon Flavour
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Key Trend 2:

Immunity-
boosting
Drinks

Refreshing Ayuryedic Wellness Garden Greens Juice

+ Garden Greens lowers blood sugar levels, stimulates appetite,
helps maintain clear skin, helps control inflammatory
conditions in the liver and lungs, keeps the immune system
strong, heals the nervous system, supports kidney function
and is known to play a role in inhibiting cancerous tumors.
The juice is cooling and improves respiratory health, fights off
infections and parasites, balances hormones and increases
blood circulation.

« Product of Sri Lanka

Key Ingredient: Cucumber | Mukunuwenna | Thebu | Mango | Guava
| Starfruit
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"According to a 2021 Statista survey, 20% of
both Gen-Z and Millennial participants in
the United States prioritize sustainability
when purchasing food and beverage
products.”

In this topic, the trends will be covered for:

\ y

Indonesia Philippines Malaysia

References
Gogia, S. (2022). Green Recovery: Sustainability in the Beverage Industry.
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Despite being the second largest
contributor to Indonesia's economy, the
food and beverage industry has a
significant negative impact on both
ecological and economic performance. As
such, corporate sustainability
performance is an area in urgent need of
improvement’.

Improving Corporate Sustainability
Performance (CSP) involves balancing
social, environmental, and economic
perspectives - the triple-bottom-line (TBL)
pillars of sustainability’.

The impact of creativity on the sustainability of the food and beverage processing
business is evident from the findings. The outcomes reveal that creativity plays a crucial
role in augmenting the industry's overall sustainability, underscoring its importance in
advancing sustainable business methodologies?.

References

1Bui, T.-D., Aminah, H,, Wang, C.-H., Tseng, M.-L,, Iranmanesh, M., &mp; Lim, M. K. (2022). Developing a food and beverage corporate sustainability performance structure in Indonesia: Enhancing
the leadership role and tenet value from an ethical perspective. MDPI. https: mdpi.com/2071-1050/14/6/3658.

2Mardjuni, S., Thanwain, Nur, I, Abubakar, H., Menne, F., &amp; Karim, A. (2022). Business Sustainability in food and beverage processing industry through innovation in Maros Regency, Indonesia.
Journal of Southwest Jiaotong University, 57(6), 995-1003. https://doi.org/10.35741/issn.0258-2724.57.6.85.



https://www.mdpi.com/2071-1050/14/6/3658
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The Philippines beverage market is one of the biggest potential markets in Asia.

The Philippine food and beverage market has achieved
a significant milestone, with its revenue surpassing
USD 100 billion in 2020, and is projected to grow at a
Compound Annual Growth Rate (CAGR) of 7.16%
during the forecast period of 2021 ~ 2027, indicating a
positive outlook for the industry’.

Several studies have examined various factors that influence the purchase of sustainable beverages?

The willingness to pay a premium price for sustainable products

The packaging of sustainable products

The distribution of sustainable products and fair trade

Personal capabilities, psychological determinants, contextual factors
and habits

ODDOE

S

References

Nguyen, L. (n.d.). Explore Philippines Beverage Industry Analysis. Tan Do Beverage.
2Rodriguez-Sanchez, C., &amp; Sellers-Rubio, R. (2020). Sustainability in the beverage industry: A research agenda from the demand side. Sustainability, 13(1), 186.
https://doi.org/10.3390/su13010186


https://doi.org/10.3390/su13010186
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"Everyone thinks of changing the world, but no one thinks of
changing himself.”

Shockingly, this industry contributes approximately 17% of
global greenhouse gas emissions, ranking third after the
energy and construction industries.

Furthermore, over 90% of food manufacturers emit carbon
dioxide indirectly through raw materials, packaging, and
logistics processes.

These issues highlight the urgent need for the industry to
adopt sustainable and eco-friendly practices to mitigate the
environmental impact’.

N In 2015, China recycled a large amount of used beverage
cartons, which is a great news for the environment. The
volume of recycled cartons reached 167,000 tons, which is
equivalent to more than 18.4 billion of 250 mL Tetra Pak
cartons.

The food and beverage industry is a crucial
component of China's economy.

In addition of that, the recycle rate increased by 10.6%
compared to the previous year, which indicates that the

However, the industry's current structure and country is making significant progress in its recycling
production methods are problematic, leading to efforts. This is a positive trend as it reduces waste and
high levels of energy consumption, emissions, and helps to conserve natural resources. It's always great to see

References pollution countries taking steps towards a more sustainable future?.
Chen, S. & Wang, F. (2022). China's Food and Beverage Industry in Search of Methods to *

Shrink its Carbon Footprints. EqualOcean.

2Lj, Y., Zhang, L. &Jin, M. (n.d.) Report on Consumer Awareness and Behaviour Change in

Sustainable Consumption. China Sustainable Consumption Research Program.
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Export Connect (n.d.) Top Trends Driving Malaysia's Food & Beverage Market in 2023,

Bloomberg reports that Malaysia ranks among the 13
fastest-growing economies in Asia, demonstrating the
country's economic progress and resilience.

After achieving a remarkable growth rate of 22% in
2022, Malaysia's food and beverage industry is poised
for continued expansion with a projected growth rate of
8% in 2023.

Consistent with worldwide tendencies, the concept \

of sustainability has gained significance among
Malaysian consumers.

As a result, there has been a surge in demand for
organic foods, plant-based options, and

environmentally friendly goods. /

As a result of this trend, food brands operating in
both  retail ‘and foodservice sectors are being
prompted to replace harmful plastics with
sustainable and recyclable alternatives.

DPO INTERNATIONAL
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Heal Probiotics Very Berry Kombucha

+ Previously names Berry Kisses, this drink mixes local all-natural strawberries
with mighty live probiotics from kombucha. There is enough vitamins and
antioxidants in this bottle to sustain your day. It is also easy on the palate,

making it a good starter kombucha for those who want to start a kombucha
regimen.

« Calorie 48, Sugar 6.6 grams per 175 ml before second fermentation, by which
process reduces calorie and sugar content further and create fizz.

“ wwwg EeAX

« Packaged in 100% recyclable, reusable, refundable glass bottle. 370 ml and
1000 ml.

DS WM e

* Product of Indonesia

Ingredients: Mineral Water, Kombucha Cultures, Java Oolong Tea, Natural Cane
Sugar, Strawberry Coulis (Fresh Strawberries, Cane Sugar, Lemon Juice).
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Suntory Okky Jelly Drink BIG Stroberi 220 ML

+ Jelly drink in BIG Cup packaging, the first in Indonesia with a refreshing
strawberry flavor and fun-to-chew nata de coco bits.

+ Enjoy biting into the chewy nata de coco while savoring the fruity
freshness, a delightful way to stave off hunger.

« Product of Indonesia

Ingredients: Water, Sugar, Nata de Coco (2%), Acidity Regulator, Strawberry
Flavor, Jelly Powder (0.1%), Vegetable Emulsifier, Artificial Sweetener
(Aspartame, Acesulfame-K), *Sodium Benzoate, *Strawberry Extract
(0.02%), Synthetic Color Ponceau 4R Cl 16255.
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Coca-Cola® Energy

+ The energy you want. The taste you love. Coca-Cola Energy is the
energy drink from Coca-Cola.

* Each 12 oz slim can contains 114 mg of caffeine. Coca-Cola Energy
contains Niacin, Vitamin B6 and Guarana. It gives you the energy you
want with a great Coca-Cola taste.

» Coca-Cola Energy comes in four varieties: Coca-Cola Energy, Coca-Cola
Energy Zero Sugar, Coca-Cola Energy Cherry and Coca-Cola Energy
Zero Sugar Cherry.

+ Ingredients: Carbonated Water, High Fructose Corn Syrup, *Glucose,
Less Than 2% Of: Natural Flavors, *Caffeine, Guarana Extract, *Vitamins
B3 And B6 (Niacinamide And Pyridoxine Hydrochloride), *Citric Acid,
*Caramel Color, Phosphoric Acid, *Sodium Benzoate And *Potassium
Sorbate (To Protect Taste).
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* Product of Philippines

*DPO Featured Ingredient
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Danone’s Mizone Vitamin Water Lime 600 mL

Danone's Mizone (Bkzfl) brand is one of the top 5 RTD beverages in
China and has become a trusted lifestyle beverage choice for young
Chinese consumers in need of hydration, replenishment and balance.

Ingredients: Water, Sugar, High Fructose Syrup, Apple Juice, *Vitamins
(Vitamin C, Niacin, Vitamin B6), Permitted Flavours, *Citric Acid, Ice
Vinegar, *Sodium Citrate, *Sucralose and Disodium EDTA.

Product of China

DPO INTERNATIONAL

*DPO Featured Ingredient
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MengNiu Yoyi C Original Probiotic Sparkling Beverage 388 mL

+ This product contains soy and milk ingredients.
> + Partial of the carbohydrates were contributed from the maltitol syrup.
+ Ingredients: Water, *Maltitol Syrup, White Sugar, Skimmed Milk Powder,
Carbon Dioxide, Soluble Soy Polysaccharide, Frozen Concentrated Lemon
Y~ Juice, Lactobacillus paracasei, *Glucose, *Pectin, *Sucralose and Food
it ;
Flavorings.

L E + Product of China

i) bt kb olve £
/2 :338ml

~ “

*DPO Featured Ingredient
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NESCAFE Iced Chococino 500 mL

« Perfectly balanced coffee and chocolate.
 Fairly rich coffee taste paired with milk and delicious notes of cocoa.

+ Ingredients: Sugar, Skim Milk Powder (Cow's Milk), Coffee (1%), Creamer
ESCA E [Glucose Syrup, Hydrogenated Palm Kernel Oil, Stabilisers (INS340ii,
INS451i, *INS331iii, INS452i), Milk Protein (Cow's Milk), Anticaking Agent
ICED (*INS170), Emulsifier (*INS471, *INS472e), Salt, Flavouring], *Cocoa
, Powder, Milk Fat (Cow's Milk), Flavourings, Stabilisers
(INS460i, *INS466, *INS500ii, INS340ii), Emulsifier (*INS471), *Stevia

CHUCUClNU J Glycosides.

A BLEND

* Product of Malaysia

*DPO Featured Ingredient
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Ribena Juice Drink - Blackcurrant

+ Lovely juicy blackcurrants make up our delightfully fruity juice drink. It's
rich in vitamin C, has no artificial colours, making it perfect for the whole
family.

» The bottle are both fully recyclable and made from 100% recycled plastic.

* Ingredients: Water, Blackcurrant Juice from Concentrate (7%), Sugar,
*Thickener (Polydextrose), Acidity Regulator (Sodium Gluconate), Extract
of Carrot and Hibiscus, *Vitamin C, Natural Blackcurrant Flavourings ,
*Acid (Citric Acid), Sweeteners (Acesulfame K, *Sucralose).

*  Product of UK.

*DPO Featured Ingredient
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Key Trend 4:
|nf|ationary | "63% of global consumers are looking to re-
' ' evaluate their spending habits on food and
Driven drink, cutting down on non-essentials,
demonstrating less brand loyalty, and a
greater willingness to shop around and take
advantage of promotional offerings.”

Sri Lanka Vietnam Thailand

References
FMCG Gurus (2022). Top Ten Trends for 2023.
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Key Trend 4. High food inflation has been a significant contributor to the soaring inflation rate in Sri Lanka.
This situation is not unique to Sri Lanka, as many other countries around the world have been
experiencing similar challenges due to a combination of factors, including global economic conditions,
supply chain disruptions, and weather-related events’.

Inflationary
Driven

The biggest culprit perhaps being the Russia-Ukraine war, combined with the long-lasting effects of the
pandemic, are having a significant impact on the food and beverage industry?.

The economic situation in Sri Lanka could impact
consumer spending habits, which could in turn impact
the beverage industry’s growth potential.

A slowdown in the economy or changes in the political
environment could lead to a decrease in consumer
purchasing power and disposable income.

To overcome the situation, increasing competition
from new entrants in the market could impact the
growth potential of established beverage companies.

Overall, it's important for investors to carefully evaluate
the potential risks and opportunities in the Sri Lankan
beverage industry before making investment decisions.

References:
Wulandari, F. (2023). Sri Lanka Inflation Rate: Will Asia's Fastest Price Rises Drive the Country Further into Recession. Capital.com
2Sokolova, E. (2023). 5 Key Food and Beverage Trends in 2023. Winnow Solutions Limited.

35ri Lankan (CSE) Beverage Industry Analysis. (2023). Simply Wall ST.
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K rend 4: Value for Money as a Key Feature in In the 2021 Voice of the Consumer: Lifestyles
ey Trend 4: .
Purchases of Food and Beverages, 2021 survey conducted by Euromonitor

Inflationa 8% International, it was found that 21% of
consumers in the Asia Pacific region prioritize

Drlven Vietnam I 4 7% the value for money aspect when purchasing
Philippines mEE S 330, food and beverages.

Asia Pacific I 21%

India I 37%
Indonesia I 359
Malaysia I 23%

China N 25%

South Korea I 22 %
Thailand I 2%
Singapore IEEEEEGEGEGEGEGG—_—— 19% B % of Respondents

Japan T 4%

0% 10% 20% 30% 40% 50%
This trend is particularly pronounced in emerging

economies like Vietnam (47%) and the Philippines
(38%), where disposable incomes tend to be lower.

References:

Lim, N. (2022). Inflation Surge in Asia Pacific: How is the Soft Drinks Industry Responding? Euromonitor International.
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Key Trend 4 Thailand's inflation rate in January 2023 was The price increases on raw materials and
: 5.0%, a decrease from December's 5.9%. on distribution costs, has resulted in raw
Inflationa ry This drop in inflation was attributed to a materials and  packaging ~ materials
. milder rise in prices for food, non-alcoholic suppliers to adopt the new strategies or
Driven beverages, transportation, and fuels'. creative approaches, such as?:

Flexible price/ packaging mix
New smaller pack sizes

Affordable multipacks

Manufacturers are adopting various strategies to mitigate the impact
of price increases on consumer demand, any significant effects are
expected to be minimal.

Nevertheless, the danger of inflationary pressure may prompt
consumers to downgrade their choices, resulting in decreased
consumption in discretionary soft drink categories like RTD tea.

Hence, it is crucial for soft drinks companies to constantly innovate
and adopt effective strategies to address inflation, in order to sustain
their value sales in the long runZ.

References:
“Thailand Inflation January 2023.(2023). Focus Economi

2Lim, N. (2022). Inflation Surge in Asia
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Key Trend 4:
Inflationary
Driven

Number 1 Energy Drink

+ Vietnam'’s leading energy drink, Number 1 Energy Drink is made from a
combination of vitamin B3, taurine, inositol and caffeine to help the
consumer quickly increase their energy levels and continue to perform at
the highest levels.

* Number 1 Energy Drink is manufactured and bottled in an aseptic
environment using state of the art technology sourced from across the
globe.

* Number 1 Energy Drink comes in 350ml PET bottles, 240ml glass bottles
and 240ml cans to give the consumers maximum choice.

* Ingredients: Water, *Citric Acid, Trisodium citrate, *Taurine, *Caffeine,
Inositol, Vitamin PP, Food Color Tartazine, *Sunset Yellow, *Sweetener
Aspartame, Food Artificial Flavor.

e Product of Viethnam.

*DPO Featured Ingredient
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Key Trend 4:
Inflationary
Driven

Carabao Dang

+ Bottled Carabao Dang is a non-carbonated energy drink available in a
150ml bottle and is sold mainly on the Thai market.

+ Besides establishing itself as the first energy drink in Thailand to promote
the inclusion of vitamin B12 on its product labels in order to place
emphasis on its leadership in offering beneficial ingredients, the new
Carabao Dang, containing 4X Vitamin B12 has been introduced and
contains the highest Vitamin B12 content on the market whilst also
keeping the price unchanged at THB10.

+ Consume no more than two bottles a day. This beverage is not
recommended for children, pregnant of lactation women, and individual
sensitive to caffeine.

» Ingredients: *Taurine, *Caffeine, Inositol, *Nicotinamide, Dexpentinol,
*Vitamin B6, *Vitamin B12, Sucrose, *Citric Acid (E330), Preservatives and
Colouring added.

* Product of Thailand.

*DPO Featured Ingredient
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Key Trend 4:
Inflationary
Driven

PEPSI No Sugar 490 mL

* The price of a cold bottle of Pepsi No Sugar rise as inflation bloats the
costs of ingredients, packaging and logistics.

» The company rolled out the initiatives to damp the impact of inflation and
logistics disruptions by introducing local sourcing of ingredients and
using lighter plastic bottles.

* Ingredients: Carbonated Water, Caramel Colour, Phosphoric Acid,
*Aspartame (Contains Phenylalanine), *Caffeine, *Potassium Sorbate,
Natural Flavour, Acesulfame Potassium, *Citric Acid, Panax Ginseng Root
Extract.

* Product of Thailand.

*DPO Featured Ingredient
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Food & Beverage Intelligence (FBi) team.
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