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Fresh Vegetables

Fresh Fruits

Sales Revenue of Fresh Fruits & Vegetables Segment, 

Worldwide (2023-2027) 1-2

2023 2027

CAGR 
5.53%

CAGR 
6.72%

US$ 665.3B

US$ 825.13B

US$ 740B

US$ 959.88B
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Processed & Frozen Vegetables

Processed & Frozen Fruits

Sales Revenue of Processed & Frozen Fruits & Vegetables, 

Worldwide (2023-2027) 1-2

2023 2027

IN SCOPE

Processed fruits & 
vegetables

Frozen fruits & 
vegetables

Preserved fruits & 
vegetables
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Sauces, Condiments &

Spices

Sales Revenue of Sauces, Condiments & Spices, 

Worldwide

(2023-2027) 1

2023 2027

IN SCOPE

Ketchup Sauces Seasonings Spices & Herbs
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Nuts

Sales Revenue of Nuts Segment, Worldwide

(2023-2027) 1

2023 2027

IN SCOPE

Almonds Peanuts Walnuts Hazelnuts Other nuts
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CAGR 
4,4%

US$ 62.4B

US$ 74.13B
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References
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2Gundala, R. R., &amp; Singh, A. (2021). What motivates consumers to buy organic foods? results of an empirical study in the United States. PLOS ONE, 16(9). 
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“Nearly 50% of the nitrogen used 
during farming escapes into the 
environment by seeping into the soil.”

Inorganic farming makes use of synthetically created
fertilizers and pesticides with nitrogen being the most
important ingredient in most chemical fertilizers. Over
time, the land becomes unfertile resulting in large barren
areas which deeply impact the environment. There is a
growing awareness amongst end-consumers about the

Growing awareness about the impact of inorganic
farming1

Organic fruits and vegetables are
agricultural products grown or produced
using organic farming practices, or
grown without artificial fertilizers,
growth regulators, or other additives.
Organic farming promotes the recycling
of resources, maintains ecological
balance, and engages in biodiversity
conservation practices2.

long-term impact of
inorganic farming and the
unsustainable growth
that accompanies it. This
has caused more people
to choose organic
products over inorganic
products, forcing the
entry of new players in
the global organic fruits
and vegetables market
and thus creating more
growth opportunities.

https://doi.org/10.1371/journal.pone.0257288
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The standard living of people has significantly
improved in the past few decades. With these
improvements, the demand for better
lifestyles and food has also increased. The
steady growth in purchases of organic foods
is an emerging trend whereby consumers
want to learn what organic foods offer before
purchasing decisions1.

Healthy

Pesticide 
Free

Environment 
Friendly

Fresh

Better 
Taste

48%

19%

5%

9%

15%

Reasons for consumers to purchase 
organic foods1

Figure 1. Respondents mentioned health consciousness as the primary 
reason for purchasing organic food. Further, the non-use of pesticides, 
environmentally friendly production, and perceived freshness are other 

reasons respondents choose to buy organic foods1.

https://doi.org/10.1371/journal.pone.0257288
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Good & Gather Organic Vegetable Tray with Organic
Ranch Dip

• Organic Vegetable Tray from Good & Gather™ fills your
veggie quotient, save the hassle and prep. Washed and
trimmed, this assortment is ready to eat as is, saving you
the time of rinsing and chopping your own veggies.

• Organic ranch dip accompanies the tray for a complete
setup, and you can snack along with your guests.

• Product of United States.

Ingredients: Organic Vegetables May Contain Celery
(Organic), Carrots (Organic), Broccoli Florets (Organic), Or
Tomatoes (Organic), Organic Reduced Fat Ranch Dressing
Sauces (Cultured Buttermilk (Organic), Soybean Oil (Organic),
Water, Egg Yolk (Organic), Distilled Vinegar (Organic), Salt,
Maltodextrin (Organic), Less Than 2% Of Cane Sugar (Organic),
Corn Starch (Organic), Dried Carrot (Organic), Dried Garlic
(Organic), Skim Milk Powder (Organic), Dried Onion (Organic),
Green Onion (Organic), Dried Bell Pepper (Organic), Cultured
Dextrose, Black Pepper (Organic), *Xanthan Gum, *Guar
Gum (Organic), Lactic Acid, Parsley (Organic), Mustard Flour
(Organic), *Citric Acid, Rosemary Extract (Organic)).

*DPO Featured Ingredient
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OOB Organic Frozen Mixed Berries

• A combination of four mouthwatering, succulent
berries that have been hand-picked at optimum of
freshness and frozen in time for your convenience.
Strawberries, blueberries, raspberries, and
blackberries are sourced from the best OOB certified
organic farms.

• Product of Chile.

Crunch Pak Organic Apple Slices

• Crisp, wholesome, Organic apple slices are the ultimate way to
snack fresh more often. Make healthy eating as easy as can be
with Organic Apple Slices from Crunch Pak®. Organic Apples are
already washed and sliced, taking the work out of it and making
it simple for you. Toss them in your lunch or eat them with
yogurt or peanut butter for an extra flavorful snacks.

• Product of USA.

Ingredients: Organic Apples, *Calcium Carbonate, *Ascorbic
Acid (A Blend Of Calcium And Vitamin C To Maintain Freshness And
Color)

*DPO Featured Ingredient

Vitamin C contributes to immune defense by 
supporting various cellular functions of both the 
innate and adaptive immune system1.

References
1Carr, A., & Maggini, S. (2017). Vitamin C and immune function. Nutrients, 9(11), 1211. https://doi.org/10.3390/nu9111211

https://doi.org/10.3390/nu9111211


DPO INTERNATIONAL

Key Trend 1: 
Demand For 
Organic

MARKET 
EXAMPLES

Biona Organic Apricot Halves In Rice Syrup

• Naturally sweet and delicious, Biona Organic Apricot Halves in Rice
Syrup contains no added beet or cane sugar. Picked at the peak of
ripeness and minimally processed, our organic fruits are perfect for
baking and topping desserts with or delicious when eaten with ice
cream or on its own.

• Product of United Kingdom.

Ingredients: Apricot* (60%), Syrup* (40%) (Water, Rice Syrup* (25%),
Lemon Juice* * = Certified Organic Ingredients

Clearspring Organic Button Mushrooms

• Bio Kitchen is the premium range of organic and biodynamic staple
foods in clear glass jars which are naturally sweet and full of
flavour. These Mushrooms are sliced and ready to use. Ideal for
keeping in the cupboard. Delicious in pasta, stews, soups and on
pizza.

• Product of Netherlands.

Ingredients: Button Mushrooms*, Water, Sea Salt, *Citric Acid.
*Organically Grown.

*DPO Featured Ingredient
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Good & Gather Organic Tomato Basil Pasta Sauce

• Organic Tomato Basil Pasta Sauce is made with
tomatoes and extra virgin olive oil, this rich pasta
sauce makes a flavorful addition to your meals without
overpowering the recipe. The basil and traditional
Italian spices bring out the savory and wholesome
flavors of this chunky tomato sauce.

• Product of USA.

Ingredients: Organic Tomato Puree (Water, Organic
Tomato Paste, Citric Acid), Organic Diced Tomatoes In
Organic Tomato Juice, Organic Onions, Organic Basil,
Organic Extra Virgin Olive Oil, Sea Salt, Organic Sugar,
Organic Spices, Organic Dried Garlic.
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Origins Organic Spices - Tumeric Powder

• 100% natural

• Aromatic flavor for food

• Healthy and natural

• Product of India.

Ingredients: 100% Organic Turmeric Powder.

GardenScent Organic Italian Seasoning

• Crafted in small batches with fresh savory herbs and spices,
GardenScent Organic Italian Seasoning adds a robust flavor to any
culinary creation. An excellent topping for any tomato sauce, use
as a marinade, a dry rub, during cooking, or before serving.

• Product of USA.

Ingredients: Basil, Marjoram, Oregano, Thyme, Rosemary and
Parsley (All Organic).
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Foodsterr Organic Artisanal Almond Butter

• Enjoy this natural and silky organic almond butter as a
spread for toast, mixed in oatmeal, or a treat by itself! The
best part is, it is only made of one ingredient - almonds!

• Product of Singapore.

Ingredients: 100% Organic Artisanal Almond Butter.

Clearspring Organic Rich Roast Peanut Butter Crunchy

• Clearspring Organic Rich Roast Peanut Butter is made from
only the finest, carefully selected 100% organic peanuts.
The peanuts are roasted for longer to produce a rich,
luscious and more robust flavour before being grounded
into a paste with a crunchy texture.

• Product of UK

Ingredients: 100% Organic Peanuts.
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Consumers have 
fundamentally changed the 
way that they think about 

their health, and this is 
something that will continue 
as society returns to normal.

Consumers recognize that 
their diets and lifestyles are 

not as healthy as they 
should be, something that 
increases the risk of long-

term illness.

Immunity will continue to 
be the priority for 

consumers from a health 
perspective, as greater 
emphasis is placed on 
disease management.

Do you have plans to address the following areas of health over the next twelve months? 2022

Top five answers – Global

38%

48%
53% 56%

66%

Cognitive health My mental wellbeing Heart health Digestive health Immune health

References

FMCG Gurus. (2022). The Impact of Immune Health in the Post-Pandemic Environment and Understanding the Shift in Consumer Behavior. Industry Report.
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Gut health problems are common across the 
globe, and consumers will want to address this1:

o Digestive health problems are common due 
to factors such as an aging society and poor 
dietary habits.

o However, people also recognize that poor 
digestive health has a direct impact on the 
immune system.

Consumers are increasing their intake of functional 
products to boost their immune health2

Consumers want products that offer a health boost 
beyond basic nutrition:

68%
of global consumers 

say that they 
recognize the link 
between digestive 

health and immune 
health1

References
1FMCG Gurus. (2022). The Impact of Immune Health in the Post-Pandemic Environment and Understanding the Shift in Consumer Behavior. Industry Report
2FMCG Gurus. (2022). Top Ten Trends For 2023. November 2022. Industry Report.
3FMCG Gurus. (2022). Top Ten Trends For 2023. November 2022. Industry Report.

Health boost 
ingredients beyond 

basic nutrition

Low sugar/ sodium

Good for mood, 
mind & mental 

wellbeing

Probiotics/prebiotics
fermentation, 
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Ocean Spray® Fruit Medley Immunity Blend

• Unique combinations of Craisins® Dried
Cranberries and other expertly paired dried fruits
that deliver key benefits for medleys that are full of
flavor and naturally sweet.

• May help support immune health

• Product of USA.

Ingredients: Dried Cranberries, Dried Pineapple,
Dried Mangos, Banana Chips, Beta-glucan, Refined
Sunflower Oil.
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Sedno Sedno Sauerkraut

• Sauerkraut is particularly nutritious because it undergoes
fermentation, a process during which microorganisms on
the cabbage digest its natural sugars and convert them
into carbon dioxide and organic acids.

• It is known to improve your digestion as unpasteurized
sauerkraut contains probiotics which are beneficial
bacteria that act as the first line of defense against toxins
and harmful bacteria.

• Product of Germany.

Ingredients: Sauerkraut, Water, Salt.
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Polaner Sugar Free with Fiber Seedless Raspberry Preserves

• Polaner Sugar Free with Fiber helps support a healthy
digestive system.

• Bursting with real fruit and sweetened with Splenda Brand
sweetener. It's a good source of fiber and more delicious than
ever.

• Product of Mexico.

Ingredients: Water, Raspberries, Maltodextrin (Not in Regular
Preserves), *Polydextrose, Fruit Pectin, *Citric Acid, Locust
Bean Gum, Natural Flavor, *Sucralose, Potassium Sorbate and
Sodium Benzoate (to Preserve Freshness), Calcium Chloride, Red
40 and Blue 1.

1Polydextrose is highly branched, which supports healthy
blood glucose, and a healthy gut by producing short-
chain fatty acids (SCFAs) and feeds the beneficial
bacteria in the colon, and is ideal for reduced-calorie
foods and may assist with weight management.

References
1do Carmo, M. M., Walker, J. C., Novello, D., Caselato, V. M., Sgarbieri, V. C., Ouwehand, A. C., Andreollo, N. A., Hiane, P. A., & Dos Santos, E. F. (2016). Polydextrose: 
Physiological Function, and Effects on Health. Nutrients, 8(9), 553. https://doi.org/10.3390/nu8090553

*DPO Featured Ingredient

https://doi.org/10.3390/nu8090553
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Primal Kitchen Red Unsweet Pizza Sauce

• No Added Sugar which made with Avocado Oil

• Keto and paleo Certified

• Product of Germany.

Ingredients: Organic Tomato Puree (Water, Organic Tomato
Paste), Avocado Oil, Sea Salt, Organic Dried Onions, Organic Onion
Powder, Organic Garlic Powder, *Citric Acid, Organic Basil,
Organic Oregano, Organic Black Pepper.

*DPO Featured Ingredient

Morton Nature's Seasons Low Sodium Seasoning Blend

25% less sodium than the original Nature's Seasons. No MSG.
Nature's Seasons is a blend of delicious, natural seasonings
including salt, pepper, onion, garlic, celery, and parsley.

Product of Germany.

Ingredients: Salt, *Potassium Chloride, Black Pepper, Sugar,
Spices, Natural Onion Flavor, Natural Garlic Flavor, Parsley,
Celery Seeds, Calcium Silicate, Magnesium Carbonate.

1Potassium is a mineral present in most human cells. It 
is a type of electrolyte that helps with nerve function, 
muscle movement, heartbeat regulation, and more. 
Potassium chloride is a supplement that can treat low 
potassium levels.

References
1Medical News Today. (2022). What is potassium chloride, and what are its benefits? https://www.medicalnewstoday.com/articles/potassium-chloride

https://www.medicalnewstoday.com/articles/potassium-chloride
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Lillie's Q Zero Sugar Carolina BBQ Sauce

• Keto-friendly with 0g Sugar and 2g Carbs. Equally balanced
and tangy with hints of apple, this sauce is crafted to honor
Western Carolina barbeque traditions.

• Made with Gluten Free Ingredients

• No Artifical Colors or Preservatives

• No High Fructose Corn Syrup

• No Modified Food Starches

• Product of USA.

Ingredients: Filtered Water, Apple Cider Vinegar, Mustard
(Distilled Vinegar, Water, Mustard Seed, Salt, Turmeric, Paprika,
Spices, Garlic Powder), Distilled Vinegar, Tomato Paste, Salt,
Modified Food Starch, Contains Less Than 2% Of Worcestershire
Sauce (Distilled Vinegar, Molasses (Adds A Trivial Amount Of
Sugar), Sea Salt, Sugar (Adds A Trivial Amount Of Sugar), Spices
[Celery], Tamarind), Tomato Concentrate, Onion Powder, Garlic
Powder, Caramel Color, Paprika, Lime Juice Concentrate, Apple
Juice Concentrate, Natural Flavors, Spices, *Sucralose (Adds A
Trivial Amount Of Sugar).

*DPO Featured Ingredient

1Sucralose is a no-calorie sweetener that can be 
used to lower one’s intake of added sugars while 
still providing satisfaction from enjoying the taste of 
something sweet.

References
1Food Insight. (2021). Everything You Need to Know About Sucralose. https://foodinsight.org/everything-you-need-to-know-about-sucralose/

https://foodinsight.org/everything-you-need-to-know-about-sucralose/
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Jif Reduced Fat Creamy Peanut Butter

• Great fresh-roasted peanut taste now healthy with 25%
less fat! Smooth, creamy, and made with that fresh-
roasted peanut taste you love.

• Gluten Free.

• No Artificial Preservatives.

• Product of Germany.

Ingredients: Peanuts, Corn Syrup Solids, Sugar, *Pea
Protein, Contains 2% Or Less Of: Salt, Fully Hydrogenated
Vegetable Oils (Rapeseed And Soybean), Mono And
Diglycerides, Molasses, *Magnesium Oxide,
*Niacinamide, Ferric Orthophosphate, *Zinc Oxide, Copper
Sulfate, Pyridoxine Hydrochloride, *Folic Acid.

1Pea protein is rich in iron, arginine and branched-
chain amino acids and offers benefits like improved 
muscle growth, feelings of fullness and heart 
health.

References
1Healthline. (2018). Pea Protein Powder: Nutrition, Benefits and Side Effects. https://www.healthline.com/nutrition/pea-protein-powder#intro *DPO Featured Ingredient

https://www.healthline.com/nutrition/pea-protein-powder#intro
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Soil health is linked to sustainable 
agriculture1

Increasing concerns over soil health can be linked
to growing interest in sustainable food
production and its impact on the planet. In the
long term, many food producers invested in
farming practices that improve soil health, which
in turn can increase the taste and nutrition of
food, while also helping tackle climate change.

Soil erosion is a natural phenomenon that happens
under all climatic conditions and all around the world.
However, increased unsustainable human activity has
accelerated erosion and degradation, which in turn can
negatively impact agricultural productivity.

Soil degradation has become a 
pressing global concern1

33% 
of the world’s soils are 
already degraded and 

90% could become 
degraded by 2050

Care 
for the 
earth

Recycle 
packaging

Raise 
happy 

healthy 
trees

Reduce 
carbon 

footprint

References
1Spoonshot. (2022). Food Brain Predicts. Trends for 2023 and Beyond. Industry Report. 
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“33% of the 
world’s soils are 

already degraded 
and 90% could 

become degraded 
by 2050 at the 

rate”

49%
of global consumers 
have made changes 
to their diets in the 

last two years in 
order to lead a more 
sustainable lifestyle

Are you concerned about any of the following? 2022

Top five answers - Global

63%

68%

74%

74%

74%

Deforestation

Food wastage

Plastic

pollution

Global

warming

Carbon

emission

References
1FMCG Gurus. (2022). Top Ten Trends For 2023. November 2022. Industry Report.
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“33% of the 
world’s soils are 

already degraded 
and 90% could 

become degraded 
by 2050 at the 

rate”

CTG Organic France Juliet Apple

• Juliet apple, an exceptional apple variety grown in France (100%
organic) is crunchy, sweet and juicy,

• The packaging is recyclable and biodegradable.

• Produce without synthetic pesticides.

• Product of France.

Les Fermes LUFA Farms Misfit Lettuce

• At Lufa Farms, their vision is a city of rooftop farms,
growing food where people live and growing it more
sustainably.

• To accomplish this, they have built rooftop greenhouses
in several Montreal boroughs.

• Product of Canada.
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Agrimontana Fig Extra Jam

• To this day, Agrimontana is dedicated to creating deliciously
clean products using traditional methods, without added
colors, preservatives, or flavorings.

• They focus on sustainable agriculture that preserves the
beauty of their home while encouraging biodiversity.

• Product of Italy.

Ingredients: Figs, Sugar.

The Earth Reserve Mulberry Preserve

• These wild growing mulberries, scattered across coffee estates of
Coorg and growing in the pure and pristine atmosphere of the
beautiful hill station, are nutritious, safe and an excellent choice for
a preserve.

• Prepared in the traditional manner, sustainable, without adding
colors, flavors, or preservatives, the great-tasting preserve is 100%
natural.

• Product of Karnataka.

• Ingredients: Mulberry, Water, Sugar.
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Fermes Marcello Ketchup

• Fermes Marcello always aim to use as many local and high-quality ingredients as
possible. In an effort to be even more sustainable, it started transitioning to
glass jars instead of plastic packaging starting with their Chocosquash, and
their pesto next.

• Product of Italy.

Ingredients: Fresh Tomatoes, Tomato Paste, Vinegar, Cane Sugar, Salt, Spices.

Prunotto Mariangela Bagna Cauda Sauce

• A centuries-old dish from the wine country of the
Piedmont region, home of barolo, bagna cauda (“hot
sauce” in the local dialect) is an autumn tradition that's
equal parts fondue party and harvest celebration.

• In keeping with their dedication to their home, the
Prunotto Mariangela farm is completely self-powered by
solar panels that reduce their carbon emissions and
keep the land pristine.

• Product of Italy.

Ingredients: Garlic, Olive Oil, Anchovies.
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“33% of the 
world’s soils are 

already degraded 
and 90% could 

become degraded 
by 2050 at the 

rate”

Prunotto Mariangela Bagna Cauda Sauce

• Only the best of the best are hand-
selected for this spread, ground to a
velvety smooth paste, ready to spread or
stir anywhere you need a dose of pure
pistachio goodness.

• To this day, Agrimontana is dedicated to
creating deliciously clean products using
traditional methods, without added
colors, preservatives, or flavorings.

• They focus on sustainable agriculture
that preserves the beauty of their home
while encouraging biodiversity.

• Product of Italy.

Ingredient: Pistachio.
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Key Trend 4: 
Flavour
Temptations

Consumers are showing interest in heat flavors,
which goes beyond the level of heat to specific
varieties of pepper and chilies from around the
world, underlying flavour notes, and even pairing
with other flavors2.

References
1FMCG Gurus. (2022). Top Ten Trends For 2023. November 2022. Industry Report 
2Spoonshot. (2022). Food Brain Predicts. Trends for 2023 and Beyond. Industry Report. 

Interest in ‘heat’ from around the world is 
growing2

The proportion of consumers who say that they like products 
with new and unusual or exotic flavours1

47%
56% 56%

38%
44%

54%

Global Africa/Middle East Asia-Pacific Europe North America South America

Consumers of all ages see 
themselves as 

adventurous, and channel 
their emotions into their 
product purchases which 
lead them to look for new, 
different taste experiences 

and fantastical flavors1!
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Flavour
Temptations

Cardamom and turmeric – hallmark flavours in Indian
cuisine that has increased mentions over the past few
years2.
Chaat masala - a spice blend from North India made
with dried mango powder, cumin, coriander, dried
ginger, salt (often black salt), black pepper, asafetida,
and chili powder. It is a staple flavour enhancer for
many street food dishes in North India but can also be
used in other foods and beverages for a multi-flavor
combination2.

References
1MKC Fona. (2022). 2022 Flavor Insight Report – Yuzu. Industry Report.
2Spoonshot. (2022). Food Brain Predicts. Trends for 2023 and Beyond. Industry Report. 

GLOBAL FAST FACTS:

Sauces & Seasonings are the world’s 
top product category for yuzu 

flavored new products1.

28%

26%16%

16%

14%

Sauces & Seasonings

Alcoholic Beverages

Juice Drinks

Meals & Meal Centers

Nutritional Drinks &

Other Beverages

Top Yuzu Flavored Product Categories1

Yuzu Getting HitIndian Spices Spike
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Bird's Eye Chili In Raw Mango Sweet & Spicy
Pickle

• Spicy, sweet, and tangy, this is for those who
enjoy sweetness in a pickle. The flavour of the
exotic bird's eye chilies lends it a unique taste.

• It is made from wild-growing bird’s eye chilies and
raw mangoes hand-plucked from Chikkanahalli
Estate, Coorg.

• The pungency of the bird’s eye chili adds a fiery
flavor to the pickle.

• Product of India.

Ingredients: Bird’s Eye Chilies, Raw Mangoes, Sugar,
Salt.
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Kuze Fuku & Sons Yuzu Fruit Spread

• Kuze Fuku & Sons Yuzu Fruit Spread will add the
authentic taste of Japanese citrus to your
breakfast!

• Crafted with natural yuzu juice and yuzu peel, this
delicious spread will perfectly complement your
meal or add a rich flavor to your recipe.

• Product of USA.

Ingredients: Cane Sugar, Water, Yuzu Peel, Yuzu
Juice, Lemon Juice Concentrate, *Pectin.

*DPO Featured Ingredient
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Shan Chaat Masala Seasoning & Spice Mix

• Chaat masala's addictive salty and sour flavour comes from black
rock salt and raw mango powder.

• Sprinkled on street food and snacks in South Asia, it can liven up
anything from boiled potatoes to a fruit salad.

• Product of India.

Ingredients: Salt, Black Rock Salt, Red Chili, Paprika, Coriander,
Cinnamon, Ginger, Aniseed, Long Black Pepper, Cumin Green
Cardamon, Black Pepper, Dried Mango Powder, Clove, Carom, Citric
Acid, *Maltodextrin, Cane Sugar, Canola Oil, Silicon Dioxide
(Anticaking Agent).

*DPO Featured Ingredient
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Shichimi Chili Pepper Mix With Yuzu

• Crafted by a famous chili spice maker in
Nagano, Japan, this spice mix features seven
varieties of spices plus the fragrance of Yuzu
citrus.

• It will add an authentic, spicy and rich roasted
flavor, plus a fruity aroma to your meals!

• Product of Japan.

Ingredients: Red Pepper, Yuzu, Citrus Peel,
Black Sesame, White Sesame, Perilla, Japanese
Pepper, Ginger.
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Patak's Hot Spicy Tomato and Cardamom Cooking
Sauce

• Since 1958, Patak’s goal has been to provide
customers with truly authentic Indian flavors that are
both easy to make and deliciously enjoyed.

• Using family recipes passed down for generations,
Patak's lets you enjoy traditional Indian dishes right at
your dinner table, any day of the week.

• Product of India.

Ingredients: Water, Tomato, Onion, Food Starch-
Modified, Spices (Including Paprika, Cardamom, and
Turmeric), Canola Oil, Tomato Paste, Sugar, Contains 2%
or Less of Dried Onion, Garlic, Ginger, Salt, Acetic Acid,
Paprika Oleoresin (Color), *Citric Acid, Dried Cilantro.

*DPO Featured Ingredient
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Kuze Fuku & Sons Premium Yuzu Ketchup

• The new Premium Yuzu Ketchup adds a touch of Japan
to the classic ketchup recipe by adding yuzu to the
mix.

• This unique citrus fruit prized for its zest and
fragrance is a popular ingredient in Japanese cuisine.
Combine it with tomato and you get an amazing flavor
and aroma!

• Product of USA.

Ingredients: Water, Tomato Paste, Cane Sugar, Apple
Cider Vinegar, Yuzu Juice, Yuzu Peel, Sea Salt, Granulated
Onion, Allspice, Celery Seed, Cayenne Pepper, Ground
Cloves, Ground Nutmeg.
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Nutty Gritties Spicy Trail Mix 

• Nutty Gritties offers premium handpicked dry fruits and nuts 
with a taste of a mix of spicy, sweet, and tangy flavors. 

• Product of New Delhi.

Ingredients: Peanuts 20%, Cranberries 20%, Almonds 20%, 
Black Raisings 10%, Pumpkin Seeds 10%, Sunflower Seeds 10%, 

Apple Candy 10%, Spicy Mix Seasoning.
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Plants made convenient

References
1New Nutrition Business. (2022). 10 Key Trends in Food, Nutrition & Health 2023. Industry Report.

Using a ‘plants
forward’ strategy 

is perhaps the 
best way to 

appeal to the 
many consumers 
who want to eat 

more plant-
based foods.

PLANTS AS 
HEROES

Powders are a 
convenient way 

for consumers to 
get more greens. 

For 
manufacturers, 
powders are a 

profitable 
format.

PROFITABLE 
POWDERS Plants made convenient is a growth trend with mass-

market appeal. For families, it can be a low-cost
health choice, making it easier to include more plants,
particularly vegetables in their everyday diet.
For many consumers, even just 5-10% of fruits or
vegetables in a product make it a permissible choice.
Over the past 10 years product developers have
found ways of incorporating higher percentages of
fruits and vegetables into convenient packaged
foods, making it easier for people to get more plants
in their everyday eating routine.

20%

24%

25%

26%

27%

28%

29%

32%

37%

Minimal or no processing

Good source of fiber

Low sodium

Natural

Good source of nutrients

Contains fruit or vegetable (or include these ingredients)

Good source of protein

Low in sugar

Fresh

Chart 1: How 
consumers define 
healthy foods 
“Contains fruits or 
vegetables” is ranked 
almost as highly as 
“good source of protein”. 
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Naturally functional

Naturally functional is what consumers want most, and 
for the past 10 years, it has driven growth for brands 
that connect natural protein to this consumer desire. The 
consumer’s concept of naturalness and health is 
expanding beyond ingredients to embrace provenance 
and how something is made.

Chart 2: Instagram reveals consumer 
interest in naturally functional

Social media reveals that consumers are much 
more interested in naturally functional foods than 
they are in anything that sounds scientific.

Herbs and spices are familiar, 
easy to understand and naturally 

functional with science-based 
benefits.

HEALTH HALO OF 
BOTANICALS

References
1New Nutrition Business. (2022). 10 Key Trends in Food, Nutrition & Health 2023. Industry Report.
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Legacy Premium Freeze-dried Blueberries

• Blueberries are loaded with vitamins A, C, E and K and are
a good source of fiber and manganese.

• Freeze-dried blueberries are best when soaked in water
for ten minutes prior to eating.

• Product of USA.

Ingredients: Cultivated Blueberries.

Barrie’s Mild Pickled Asparagus

• All Natural, Gluten Free, Local Canadian Ingredients.

• Product of Canada.

Ingredients: Asparagus, Water, Salt.
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VG Gourmet Vegan Mushroom Sauce

• This creamy mushroom sauce is naturally prepared with organic
cashews and roasted mushrooms in a completely vegan, gluten-
free facility.

• Uses natural ingredients to further enhanced the flavour from
spirulina powder, sea salt, pepper and brown sugar.

• Product of Canada.

Ingredients: Cashews, Fresh Mushrooms, Fresh Garlic, Fresh
Parsley, Lemon Juice, Sea Salt, Black Pepper.

Tabitha Brown Vegan Lemon Dill Garlic Spread

• Plant-based ingredients suitable for vegans, contains no artificial
flavours, synthetic colors or artificial preservatives

• Perfect for adding to sandwiches or bowls and makes a great dipping
sauce for roasted vegetables

• Product of Canada

Ingredients: Canola Oil, Water, Garlic, Distilled Vinegar, Salt, Modified
Corn Starch, Pea Protein, Concentrated Lemon Juice, Garlic Powder, Dill,
Rowanberry Extract, Citric Acid, Tapioca Flour, *Maltodextrin, Garlic
Extract, Spinach Extract, *Xanthan Gum, Guar Gum, Lemon Oil, Natural
Flavor, Rosemary Extract.

*DPO Featured Ingredient
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AAA Natural Mushroom Seasoning

• Premium quality mushroom extract, add this seasoning
to enhance the umami (savoury) notes to your vegan
broths and stir-fries.

• Product of China.

Ingredients: Mushroom Powder, Salt, Mushroom Extract.
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Bolthouse Farms Avocado Green Goddess Yogurt Dressing & Dip

• Avocados make everything better. So they were added to classic
Green Goddess dressing along with a delicate balance of fresh-
picked herbs like chives, parsley, and basil.

• A dollop of yogurt keeps this dressing creamy and smooth, with
less fat and fewer calories.

• Product of USA.

Ingredients: Buttermilk (Cultured Nonfat Milk, Milk, Sodium Citrate,
Vitamin A Palmitate), Filtered Water, Yogurt (Cultured Pasteurized
Grade A Milk, Cream, Pectin, Carrageenan), Avocado, Sunflower Oil,
White Grape Juice Concentrate, White Distilled Vinegar, Contains 2%
Or Less: Parsley, Chives, Garlic, Salt, Basil, Egg Yolks, *Xanthan
Gum, Black Pepper, Natural Flavors, Fruit Juice Blend And Turmeric
Oleoresin (Color).

*DPO Featured Ingredient
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Kuli Kuli Vegetable Powder Pure Moringa

• Add this versatile veggie powder to smoothies, sauces and baked
goods to quickly and easily add nutrition into all your favorite
dishes.

• Good Source of Calcium, Iron & Vitamin A.

• Product of Canada.

Ingredients: Moringa Powder.

Nature's Superfoods Organic Ceylon Cinnamon Powder

• Ceylon Cinnamon is packed with antioxidants and is known to aid
in lowering blood sugar level.

• Product of Sri Lanka.

Ingredients: 100% Organic Ceylon Cinnamon Powder.
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Buttanutt Spreads 100% Almond

• This one’s for the almond addicts. Our almonds are mostly
from the hot and dry Klein Karoo.

• They are lightly roasted and stone-milled to the perfect
crunchy-yet-smooth texture. Famous for their many health
benefits, almonds should be part of your day-to-day.
Savour.

• Product of Malaysia

Ingredients: Dry-roasted Almonds 100%.
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To know more about the featured ingredients in this market 

trends report as well as how you can create better food 

products for your consumers, contact our 

Food & Beverage Intelligence (FBi) team.

Email: info@dpointernational.com

Web: www.dpointernational.com
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